
The purpose of the Digital Twin Persona bot is to represent three Chicago-based consumer 
personas—Elena, Sofia, and Sarah—each reflecting different cultural and financial 
perspectives. Elena embodies the experience of a Spanish-speaking Hispanic who prioritizes 
trust, community, and Spanish-language support when navigating financial services. Sofia 
represents a bicultural Latina who balances independence with family responsibility, seeking 
guidance, relationships, and bilingual resources to feel confident in her financial decisions. 
Sarah reflects the general market consumer who values efficiency, independence, and 
data-driven decision-making, with little need for cultural tailoring. By capturing these distinct 
viewpoints, the Digital Twin helps surface cultural barriers, opportunities, and strategies for 
meaningful engagement with diverse markets. 

 


